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Meta – Overall Results

9,702,617 5,374,028 €0.62 2.38
Impressions Reach CPM

(Cost per 1,000 impressions)

Frequency

13,602 €0.44 0.14% 22,219

€0.27 €5,999.96

Link Clicks CPC
(Cost per Link Click)

CTR
(Link Click-Though)

Post Engagements

CPE
(Cost per Engagement)

Spend

3

Duration of the Campaign 

17/09 – 23/10 



Meta – Results per Campaign 

Campaign name Objective Impressions Reach CPM Post Engagement CPE Link Clicks
CPC

(Cost per link click)
Spend

Earthquake Central Italy – Marche 
(17/09/2024 – 27/09/2024) REACH 3,629,097 611,284 € 0.55 8,230 € 0.24 7,906 € 0.25 € 2,000.00

Earthquake Central Italy – Umbria 
(24/09/2024 – 30/09/2024) REACH 3,606,333 2,453,470 € 0.55 5,279 € 0.38 4,549 € 0.43 € 2,000.00

Earthquake Central Italy – Abruzzo 
(25/09/2-24 – 29/09/2024) REACH 556,580 522,080 € 0.40 819 € 0.28 806 € 0.27 € 225.29

Earthquake Central Italy - Abruzzo_2 
(16/10/2024 – 23/10/2024) REACH 1,910,607 1,787,194 € 0.92 7,891 € 0.23 341 € 5.2 € 1,774.67
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Meta – Best-performing ads (CPM)

Ad: Earthquake Central Italy - Abruzzo

Objective: Awareness

Reach: 522,080

CPM: 0.40€

Budget spent: 225.9€
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https://www.facebook.com/EUinmyregion/posts/pfbid08cfiq5DWxoj8bvcUryXiPLNR9kTvtZF41hhuJ9GkuNF6Aerczh453j8U1s6ojfmVl
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